
Welcome Back

for Day 2!



Big ahas?



Session 6: 
Maximize 
Giving Days



Giving Days are best for

 Specific, tangible requests

 Start asking 2 weeks before the giving day

 Brand your campaign with an image

 Find a matching gift to reach the goal faster

 Recruit ambassadors to help pump up your posts online



Follow a PLAN



Not this:



For example



For example



For example



For example



For example



Cool Tool!

Watch the video on the Attendee Downloads page!



Meet Kayla Mayes



Session 7: 
Facebook 
Fundraisers



Many ways to raise money on 

Facebook…

 Birthday fundraisers

 $5 Friday

 Emergency requests

 Wishlist purchases



What makes a Facebook fundraiser 

work:

Ask for help with something specificAsk

Start off with a small amount if this is new to youStart off

Post multiple times during the dayPost

Connect emotionally with words and photosConnect

Tag your friends in the comments and ask for their helpTag



Not this:



EPIC Outreach



Big Paws of the Ozarks



Esther Neonatal Kitten 

Alliance



Unbroken Dreams, Inc.



Facebook Live!

 Builds relationships and community

 Good way to interact with your folks

 Facebook prefers it



Facebook Live Challenge!!

 Go LIVE on your nonprofit’s Facebook page

 Thank your supporters

 Post it on your nonprofit’s Facebook page when you’re done

 Share the link in the Inspired Fundraising Retreat Facebook 

group for a chance to win a $100 prize!



Let’s celebrate!



Goal Buster’s Club

Your investment: $397/month for 4 

months

Or Pay-In-Full $1,497

Deadline: Aug 29 (or when the 40 

spots are taken)

www.GetFullyFunded.com/club

Bonuses!

Fundraising TV membership ($156.00 value)

Fast Action Bonus! First 10 people to sign up 

get a 1-on-1 session with one of our coaches! 
($497.00 value)

Pay-In-Full Bonus! Pay for the whole program 

now and get a Donation Page Review! ($497.00 

value)



Lunch time!



Session 8: 
Storytelling 
to Warm a 
Donor’s Heart



Stats Tell, Stories Sell 

Data, stats, and numbers

People moved to action

Heartwarming story, told well

People moved to action



Storybrand formula

 Identify the hero

 Describe their situation. What’s their goal?

 Who or what is the villain?

 What will it take to defeat the villain?

 What specifically can the reader do to help?



Meet Andee Bingham



Importance of Donor Experience

WHAT EXPERIENCE DO YOU 
WANT YOUR DONORS TO HAVE?

WHAT EXPERIENCE ARE THEY 
HAVING NOW?



Thanking takes many forms…



Start with:

 Powerful thank-you letter/receipt

 Donor Acknowledgement Plan

 Surprise and delight!



Thank-a-thons can be powerful!



Thank-you video is the BEST!

In general For Giving Tuesday For Holidays



Stretch break with Kim Day!



Session 9: 
Marketing and 
Raising 
Awareness



Pitch a story to the news

 Share a problem/issue in your community

 Tell the details on your efforts to help

 Raise awareness of your mission

 Offer a humanizing component

 Note statistics, numbers, or research

 Give a clear call to action (CTA)



Virtual Tours



House Parties



Marketing & Raising Awareness Breakout!

What 1-3 things can you do this Fall to raise 

more awareness for your nonprofit?



Session 10: 
Pull Your Plan 
Together



Tips for holiday fundraising

 Integrate across all channels

 Get your Board involved

 Call your best donors NOW to thank them (and 

maybe find a matching gift!)



Trello Template



Now what?



What are your big takeaways?



Goal Buster’s Club

Your investment: $397/month for 4 months

Or Pay-In-Full $1,497

Deadline: Aug 29 (or when the 40 spots are taken)

www.GetFullyFunded.com/club



Bonuses:

Fundraising TV membership ($156.00 value)

Fast Action Bonus! First 10 people to sign up get a 
1-on-1 session with one of our coaches! ($497.00 value)

Pay-In-Full Bonus! Pay for the whole program now 
and get a Donation Page Review! ($497.00 value)

 www.GetFullyFunded.com/club



Winners!



Survey

Will you share your feedback with us?

www.GetFullyFunded.com/Survey



Thanks for 

being here!
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