
Inspired Fundraising Retreat Newsletter Review Exercise 1 

E-Newsletter Review  

Review these sample e-newsletters. What’s good about them? What could be  

improved? Find 3 good points and 3 spots for improvement in each one. 

 

Example #1 

Rejoice School of Ballet 

Subject: Dancing into Fall at Rejoice!  
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My thoughts: 

 

3 good points about example #1: 

 

 

 

 

 

 

3 spots for improvement in example #1: 
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Example #2 

 

Subject: Charlie’s Corner is BACK with a SPECIAL GUEST! 
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My thoughts: 

 

3 good points about example #2: 

 

 

 

 

 

 

 

3 spots for improvement in example #2:  
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Sandy’s thoughts about these newsletters 

 

Example #1 

What I like about this newsletter is the opening photo – it immediately connects me with those 

served by the organization. The newsletter is broken into sections, which makes it easier to 

read, and it uses colorful photos. I like the section on the program alum, but I’d love to see a 

“before” photo along with this one, just to remind me what can happen to little ones studying 

ballet. Yes, even though the text mentions it, if I’m a skimmer and don’t read the text, I’ll miss 

that. 

 

I don’t care for the announcement of the grant at the end. I know that some foundations WANT 

the publicity from a grant announcement, and if that’s the case, this is fine. Otherwise, this 

might hint to some donors that the organization doesn’t need money because they just got a 

big grant. Make sense?  

 

 

Example #2 

This newsletter gets a gold star for being on brand, though some of the color combinations are 

a little hard to read. It’s fairly short and broken into sections which makes it look easier to read. 

They’ve used some really cute photos (who doesn’t love adorable puppies?) and the animations 

make it interesting – I didn’t look at this on a phone and now I’m curious what that might look 

like. 

I don’t love that it starts with a message from the founder. If I’m a donor who isn’t familiar with 

the founder, this section won’t pull me in. A story about someone helped by the dogs raised by 

the organization would be a much better start. And the bottom needs fewer calls to action. I’m 

very nervous about the one for people to join the Board – this is a really bad way to find new 

Board members! 
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